As prevalent as dementia is within the worldwide aging population, it remains a stigmatized disease within the Chinese community (Woo and Mehta, 2017) . The lack of information suitable for the Chinese speaking population acts as a major barrier in disease detection and treatment. Previous studies have shown that YouTube has the potential to deliver dementia education to elderly Chinese populations (Lam et al., 2017; Zheng and Woo, 2017) . Our study examines how the Chinesespeaking public shares dementia education videos amongst themselves through various social media platforms.
A board-certified psychiatrist was invited onto a Chinese television station for an educational talk show in Cantonese, covering topics on dementia background, prevention, and management. The real-time recording was then uploaded to YouTube as two 25-minute videos. Using YouTube Analytics, the data extrapolated included parameters such as age of viewers, number of views, average length of videos watched, traffic sources, and number of times the video was shared broken down by each social media platform.
From March 2014 to March 2019, data captured from the two YouTube videos showed that the video was viewed 29,658 times by Chinese speaking viewers aged 65 and older. The average watch time on any mobile device was 6.7 minutes, while the average watch time viewed through the WhatsApp mobile app was 4.9 minutes. Of the traffic sources, 5056 views (17.0%) were externally sourced, with the top two communication platforms being WhatsApp and Facebook. Videos viewed through WhatsApp accounted for 2.9% (n = 864) of total views while Facebook accounted for 0.2% (n = 60). The video was shared 879 total times with 64.3% (n = 565) of videos shared through WhatsApp, 4.1% (n = 36) through Facebook, and 31.6% (n = 278) shared through other methods. WhatsApp was utilized more for its sharing capabilities than for its viewing functions (64.3% vs 1.9%; x 2 = 7193, df = 1, p < .01).
With over 500 million monthly active users sharing 100 million videos daily, WhatsApp is one of the most widely used cross-platform messaging services for sending text messages, images, and other media (Chowdhry, 2014) . WhatsApp has been used in classrooms to stimulate discussion and foster active learning (Bouhnik et al., 2014) , but it has never been studied as a method of disseminating dementia knowledge. Our study found that WhatsApp was the preferred method used by elderly Chinese Americans to share dementia knowledge with others. Although a multifunctional application, the studied sample used WhatsApp more for its sharing capabilities than for its viewing purposes. The average watch time on WhatsApp and on any mobile device was approximately 5 and 6.7 minutes, respectively. This suggests that medical videos should be limited in duration to keep viewers engaged.
Our study demonstrated that WhatsApp holds potential as a significant vehicle for educating the Chinese-speaking public regarding dementia. Future research should analyze how WhatsApp can expand outreach and cater to populations of interest. Studying how groups of people choose to communicate and spread information amongst themselves is a new and exciting approach to patient education in a time when technology and healthcare is at its peak. Zheng, X. and Woo, B. K. P. (2017 
